
BRAND : ANAELIA AND ROSE       SUPERVISOR : AURELIA TISON       ACADEMIC TUTOR : THOMAS WILLER       M1 MASS POP 2023/2024

Defined disability as a broad category,
including both physical disabilities (e.g.,
missing leg) and cognitive disabilities
(e.g., autism), but noted that
accommodations for these can differ
significantly.
Created a questionnaire to gather input
from three groups: 

   - People with disabilities
   - Parents of people with disabilities
   - Caregivers who interact with them

Conducted interviews in multiple
locations, including Marseille,
Manosque, La Ciotat, and Aubagne.
Observed that the sample was not
representative of all disabilities but was
primarily composed of women in
wheelchairs.
As a result, the brand shifted its focus to
cater specifically to women in
wheelchairs.

INFORMATION

Many people with disabilities struggle
to dress or wear the clothes they
want, whether due to financial,
logistical, or physical challenges, so
my research question was: How can
inclusion and adaptation to
people's specific needs be
effectively integrated across
different sectors to foster a more
inclusive society ?

INTRODUCTION

   Key adaptations made to the garments :
Looser fabric under the arms and around the shoulders
for easier arm movement and to prevent tearing when
pulling the garment on.
Used a fabric that is soft and non-itchy.
Avoided tightness around the stomach and waist.
Replaced all buttons with Velcro or large zippers to
make them easier to grasp.

RESULTS

*THE MOTIFS USED ARE THOSE OF THE BRAND AND ARE NOT ROYALTY FREE

CLOTHING ADAPTATIONS FOR
PEOPLE WITH DISABILITIES

BENJAMIN
GARANS

RESEARCH QUESTION
I had to look for adaptations to bring
to clothing so that it can be easy to
put on and not cause discomfort in
daily life for :

all disabilities
all ages
all genders

Allows arms to be raised

does not constrict
the stomach

SOFTWARE 


